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A. Methodology 

Method 

Searches and Journals 

We first conducted an online search in the same Social Science collection noted in Table 

1, with (“Internet” or “World Wide Web”) AND (“communication” and “theory”). We then 

searched all the International Communication Association journals from the ICA website, full-

text, from 2000-2009: Communication, Culture and Critique; Communication Theory; 

Communication Yearbook; Human Communication Research; Journal of Communication; and 

Journal of Computer-Mediated Communication. The next set of searches included all National 

Communication Association journals online, using the Ingenta online database, abstracts and 

full-text when available: Communication and Critical/Cultural Studies (Ingenta began with 

2004); Communication Monographs (2001); Critical Studies in Media Communication (2004); 

and Journal of Applied Communication Research (2001). We also searched New Media & 

Society, from the Sage full-text online database (2000-2009), and Information, Communication 

& Society, from the InformaWorld full-text online database (2000-2009). Finally, we added a 

few relevant reviews or meta-theoretical integrations from other journals within this period.  

Of the 46 journals providing articles for this study, those with more than one coded 

article apiece included New Media & Society (84); Information, Communication & Society (69); 

Journal of Computer-Mediated Communication (50); Journal of Communication (23); Human 

Communication Research (14); Communication Monographs, Communication yearbook (7 

each); Critical Studies in Media Communication, CyberPsychology & Behavior (5 each); 

Journal of Applied Communication Research, The Information Society (4 each); Communication 

Research, Communication Theory, Journal of Broadcasting & Electronic Media (3 each); and 

Communication, Culture & Critique, and Computers in Human Behavior (2 each). 

Coding 

Initial Selection. For each of these entries, the first author read each article title and 

abstract to determine whether there might be a discussion, focus, or application of one or more 

specific theories. This set of articles was then also subject to the following criteria, developed in 

an emergent fashion by both authors as we read through all the entries: no book reviews; no 

articles specifically on social media or online videogames unless the Internet connectivity was 

central; no articles that did not explicitly state a conceptual or theoretical basis in the abstract or 

early in the article; no articles on “E-government”, “e-democracy”, “ICTs”, “information 

technologies” or “distance education” without mention of the Internet in the title or abstract, and 

then only if the Internet was specifically analyzed. Articles referring to “World Wide Web” or 

“websites” may be included. An article could be included even if it did not mention “Internet” if 

it clearly depended on Internet infrastructure, such as some articles involving “computer-

mediated communication” or “online communication”. If the article met the criteria, the 

reference/abstract and, where available, the full-text version of the article, were saved, resulting 

in an initial set of around 400 entries.  

Emergent Coding Process. We used an intentionally iterative, emergent, inductive, 

consensual form of content analysis similar to the grounded theory method of inquiry (Glaser, 

2004). That is, we did not apply any prior topic typologies, specifically to avoid narrowing the 

possible primary and global themes to existing perspectives (in line with grounded theory). 

That approach seeks to identify concepts grounded in the data, which are organized into 

an initial set of core categories and then are refined and reorganized through subsequent rounds 

of theme identification. With this perspective, we clearly assume that the resulting core 
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categories are partial, inherently problematic, and subjective (Charmaz, 2006); see also the 

limitations section below. Similar to grounded theory, we began with open coding of the 

reference, abstract (or the most general introductory paragraph(s) when no abstract), type of 

article, primary theory, and a short summary of study context. The article type initially included 

1 for a meta-theory or review article, and 2 for an application or development of a theory using 

empirical evidence.  

An initial set of 288 entries was sorted by alphabetic reference, and the two authors and 

one assistant were each assigned one-third of the entries. We discussed the coding scheme and 

definitions, and coded the first five of each of our entries to become familiar with the application 

of the coding. Then one entry from each third of the set was assigned to all three authors for 

coding, and we met to compare and refine our codings.  

Based on this first set of codings, we added a Type 0 for entries that had no real 

discussion, analysis, or application of theories, or were a book review. We also expanded the 

operationalizations for Types 1 and 2 in more detail. Type 1 articles were “meta”: comparing or 

testing two or more theories; reviewing multiple theories with no primary theory; providing 

commentary on or analysis of multiple theories; reviewing the state of the art of theories, perhaps 

with criticism and call for a new kind of theory; and summarizing or developing theoretical 

perspectives on other aspects of Internet studies (e.g., measures). Type 2 articles were 

“analyses”: empirically testing a theory, or possibly integrating several theories and then testing 

that integrated theory, or developing a grounded theory based on empirical analyses. Both Type 

1 and Type 2 articles were coded according to their primary theory and categorized into primary, 

global, and secondary theories/concepts. However, the Type 1 coding allowed us to look 

separately at the ways in which theories/concepts were treated rather than what theory was being 

analyzed or tested. When there was substantive treatment of secondary theories or concepts, 

those were entered into a new column for secondary theories. 

Because most articles are likely to include more than one concept or even theory, our 

basic rule was to code on the primary focus – that is, the most specific criterion or applicability. 

For example, if an article focused on selective exposure as the primary process or concept in a 

study of Internet effects on political fragmentation, then it was coded as media effects. If, 

however, the emphasis was on the question of political diversity or fragmentation, and selective 

exposure is one of the measures or treatments, then public sphere/participation was the category. 

Or, for website content analyses, if the focus was on the features and design, that was 

categorized as media attributes; if the focus was on the content, then that was categorized 

according to the theoretical focus.  

We met weekly to discuss the set of articles read and coded, and recoded and clarified the 

operationalizations as necessary. Every few weeks we selected one or more articles for all of us 

to code beforehand, and then compared our coding in the meeting. As the sample of articles is 

quite bounded, and the study goal was to develop a subjective overview and review of the nature 

of communication-related theories used to study the Internet 2000-2009, we did not feel it was 

appropriate to doubly-code a sample of articles and compute intercoder reliabilities. Rather, we 

arrived at the final coding through discussion and consensus when there were questions.  

Developing Themes. We considered the primary theories as sets of potential themes 

relating to an evocative category label, leading to focused coding, which provides initial 

explanations through groupings of the initial data, what we call theory Themes. We went through 

all the entries together, discussing the basic nature of the primary theory, and developed an 

emergent coding scheme for more general theoretical Themes. We then listed all those Themes 
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and standardized the wording and confirmed that they consistently represented the major 

underlying theoretical theme of the articles using sometimes otherwise distinct primary theories.  

Similar to the theoretical coding stage of grounded theory inquiry, we discussed how the 

Themes related to each other as they represented Global Themes. Because the boundaries among 

these Themes were somewhat permeable, we again went through each Theme, in the context of 

the primary theory, theme, and the context, and coded each for Global Theme.  

Reassessing the Themes. Then two authors coded the final set of about 75 entries, 

following a similar process of initial joint coding, discussing our rationales, each then coding 

half the rest, and then meeting to discuss those codings. In this stage, we also looked for 

additional primary theories, Themes and possible Global Themes and discussed their wording 

and criteria. With these additional categories, we went back through the complete database to see 

which could be recategorized using this more diverse and explicit typology.  

Similar to the grounded theory stage of theoretical sampling, we then challenged the 

relation of each Theme to each Global Theme to refine and validate those Global Themes until 

no more Global Themes or their basic properties emerged. By iterative sorting of the coding 

table at different levels, discussing and comparing entries within those levels, and adding notes 

into the table’s fields, we improved our understanding of how each article might belong to 

particular Themes and the higher-level conceptual abstractions of the Global Themes, and their 

categorization criteria. This stage sometimes required re-reading abstracts, the full text, or the 

coding entries of borderline articles.  

At the end of that stage, there were several Theme categories either with a 

disproportionate number of entries, or using the same title as its subsuming Global Theme. We 

therefore went through each entry and its Theme again to identify additional, and more specific, 

Themes, and to distinguish their names from the Global Themes. That is, we engaged in selective 

coding, or the integration, distinction, and refining of categories to create meaningful 

explanations, and to check for internal consistency and overall validity of the framework (Strauss 

& Corbin, 1998). Once we had the final set of coded entries, we removed all those coded as 0, 

resulting in a sample of 315 articles, from 46 journals. 

 

Glaser, B. G. (2004). Remodeling grounded theory. Qualitative Social Research, 5, Art. 4.  

Charmaz, K. (2006). Constructing grounded theory: A practical guide through qualitative 

analysis. London: Sage. 

Strauss, A., & Corbin, J. (1998). Basics of qualitative research: Grounded theory procedures 

and techniques (2
nd

 ed.). Thousand Oaks, CA: Sage. 
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B. Journals Providing Articles (2000-2009) 

 

The 46 journals, in order of decreasing frequency of articles included, were: New Media & 

Society (84), Information, Communication & Society (69), Journal of Computer-Mediated 

Communication (50), Journal of Communication (23), Human Communication Research (14), 

Communication Monographs (7), Communication yearbook (7), Critical Studies in Media 

Communication (5), CyberPsychology & Behavior (5), Journal of Applied Communication 

Research (4), The Information Society (4), Communication Research (3), Communication Theory 

(3), Journal of Broadcasting & Electronic Media (3), Communication, Culture & Critique (2), 

Computers in Human Behavior (2), and 1 each from Annual Review of Information Science and 

Technology, Annual Review of Psychology, Community, Work & Family, Computers & 

Education, Decision Sciences, European Journal of Communication, Global Networks, 

Industrial Marketing Management, Information Communication & Society, Information Systems 

Journal, Information Systems Research, Interactive Learning Environments, International 

Journal of Human-Computer Studies, Internet Research, Journal of Advertising, Journal of 

Health Psychology, Journal of Management, Journal of Network and Computer Applications, 

Journalism and Mass Communication Quarterly, Language Learning & Technology, Mass 

Communication & Society, Media International Australia, Medien Journal, Organization 

Science, Proceedings of the 28th International Conference on Information, Systems, Proceedings 

of the National Academy of Sciences of the United States of America, Reading Research 

Quarterly, Social Networks, Social shaping and social consequences of ICTs (the one book 

chapter exception), Technology in Society, and Telecommunications Policy. 
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C. Articles Coded 

 

Agarwal, R., Animesh, A., & Prasad, K. (2009). Social interactions and the “digital divide”: 

Explaining variation in Internet use. Information Systems Research, 20(2), 277-294. 

Allen, M., Mabry, E., Mattrey, M., Bouris, J., Titsworth, S., & Burrell, N. (2004). Evaluating the 

effectiveness of distance learning: A comparison using meta-analysis. Journal of 

Communication, 54(3), 402-420.  

Amichai-Hamburger, Y., Wainapel, G., & Fox, S. (2002). “On the Internet no one knows I'm an 

introvert": Extroversion, neuroticism, and internet interaction. CyberPsychology & 

Behavior, 5(2), 125-128. 

Aral, S., Muchnik, L. & Sundararajan, A. (2009). Distinguishing influence-based contagion from 

homophily-driven diffusion in dynamic networks. Proceedings of the National Academy 

of Sciences of the United States of America, 106(51), 21544-21549. 

Armstrong, C. & McAdams, M. (2009). Blogs of information: How gender cues and individual 

motivations influence perceptions of credibility. Journal of Computer-Mediated 

Communication, 14(3), 435-456.  

Bargh, J. A. & McKenna, K. Y. A. (2004). The Internet and social life. Annual Review of 

Psychology, 55, 573-590. 

Barnes, S. (2009). Relationship networking: Society and education. Journal of Computer-

Mediated Communication, 14(3), 735-742. 

Baruh, L. (2007). Read at your own risk: Shrinkage of privacy and interactive media. New Media 

& Society, 9(2),187–211. 

Baym, N. (2005). Introduction: Internet research as it isn’t, is, could be, and should be. The 

Information Society, 21, 229-232. 

Baym, N. K., Zhang, Y. B., & Lin, M-C. (2004). Social interactions across media: Interpersonal 

communication on the Internet, telephone and face-to-face. New Media & Society, 6(3), 

299-318.  

Baym, N., Zhang, Y., Kunkel, A., Ledbetter, A., & Lin, M. (2007). Relational quality and media 

use in interpersonal relationships. New Media & Society, 9(5), 735-752. 

Beaudoin, C. (2008). Explaining the relationship between internet use and interpersonal trust: 

Taking into account motivation and information overload. Journal of Computer-Mediated 

Communication, 13(3), 550-568. 

Beckett, C. & Mansell, R. (2008). Crossing boundaries: New media and networked journalism. 

Communication, Culture & Critique, 1(1), 92-104.  

Beer, D. (2008). Social network(ing) sites…revisiting the story so far: A response to danah boyd 

& Nicole Ellison. Journal of Computer-Mediated Communication, 13(2), 516-529. 

Bente, G., Rüggenberg, S., Krämer, N., & Eschenburg, F. (2008). Avatar-mediated networking: 

Increasing social presence and interpersonal trust in net-based collaborations. Human 

Communication Research, 34(2), 287-318. 

Billon, M., Marco, R. & Lera-Lopez, F. (2009). Disparities in ICT adoption: A multidimensional 

approach to study the cross-country digital divide. Telecommunications Policy, 33(10-

11), 596-610.  

Bimber, B., Flanagin, A. J., & Stohl, C. (2005). Reconceptualizing collective action in the 

contemporary media environment. Communication Theory, 15(4), 365-388. 

Birnie, S. & Horvath, P. (2002). Psychological predictors of internet social communication. 

Journal of Computer-Mediated Communication, 7(4).  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-7 

Booth, P. (2008). Rereading fandom: MySpace character personas and narrative identification. 

Critical Studies in Media Communication, 25(5), 514-536. 

Borge, R., Colombo, C., & Welp, Y. (2009). Online and offline participation at the local level. 

Information Communication & Society, 12(6), 1-30.  

Boyd, J. (2003). The rhetorical construction of trust online. Communication Theory, 13(4), 392-

410. 

Bregman, A. & Haythornthwaite, C. (2003). Radicals of presentation: Visibility, relation, and co-

presence in persistent conversation. New Media & Society, 5(1), 117-140. 

Brock, A. (2009). Life on the wire: Deconstructing race on the Internet. Information, 

Communication & Society, 12(3), 344-363.  

Bucy, E. P. & Gregson, K. S. (2001). Media participation: A legitimizing mechanism of mass 

democracy. New Media & Society, 3(3), 357-380. 

Burrows, R., Nettleton, S., Pleace, N., Loader, B., & Muncer, S. (2000). Virtual community 

care? Social policy and the emergence of computer mediated social support. Information, 

Communication & Society, 3(1), 95-121.  

Burt, E., & Taylor, J. (2008). How well do voluntary organizations perform as democratic 

actors? Information, Communication & Society, 11(8), 1047-1067.  

Byrne, D. N. (2008). Public discourse, community concerns, and civic engagement: Exploring 

black social networking traditions on BlackPlanet.com. Journal of Computer-Mediated 

Communication, 13(1), 319-340. 

Caiani, M., & Wagemann, C. (2009). Online networks of the Italian and German extreme right. 

Information, Communication & Society, 12(1), 66-109.  

Caldas, A., Schroeder, R., Mesch, G. S., & Dutton, W. H. (2008). Patterns of information search 

and access on the world wide web: Democratizing expertise or creating new hierarchies?. 

Journal of Computer-Mediated Communication, 13(4), 769-793. 

Calenda, D., & Meijer, A. (2009). Young people, the internet and political participation. 

Information, Communication & Society, 12(6), 879-898.  

Calenda, D., & Mosca, L. (2007). The political use of the internet: Some insights from two 

surveys of Italian students. Information, Communication & Society, 10(1), 29-47.  

Cammaerts, B. (2008).Critiques on the participatory potentials of web 2.0. Communication, 

Culture & Critique, 1(4), 359-377.  

Campanella Bracken, C. & Lombard, M. (2004). Social presence and children: Praise, intrinsic 

motivation, and learning with computers. Journal of Communication, 54(1), 22-37.  

Campbell, A. (2006).The search for authenticity: An exploration of an online skinhead 

newsgroup. New Media & Society, 8(2), 269-294.  

Campbell, H. (2005). Considering spiritual dimensions within computer-mediated 

communication studies. New Media & Society, 7(1), 110-134.  

Caplan, S. E. (2003). Preference for online social interaction: A theory of problematic internet 

use and psychosocial well-being. Communication Research, 30(6), 625-648.  

Caplan, S. E. (2005). A social skill account of problematic internet use. Journal of 

Communication, 55(4), 721-736. 

Cappella, J. N. (2002). Cynicism and social trust in the new media environment. Journal of 

Communication, 52(1), 229-241. 

Cardoso, G. (2002). “Feel like going online?” Internet mediated communication in Portugal. 

Information, Communication & Society, 5(4), 529-550.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-8 

Carey, J. W. (2005). Historical pragmatism and the internet. New Media & Society, 7(4), 443-

455.  

Chadwick, A. (2001). The electronic face of government in the digital age: Borrowing from 

Murray Edelman.   Information, Communication & Society, 4(3), 435-457.  

Chak, K., & Leung, L. (2004). Shyness and locus of control as predictors of Internet addiction 

and Internet use. CyberPsychology & Behavior, 7(5), 559-570.  

Chen, W. & Wellman, B. (2009). Net and jet. Information, Communication & Society, 12(4), 

525-547.  

Cho, H., Rivera-Sanchez, M., & Lim, S. S. (2009). A multinational study on online privacy: 

Global concerns and local responses. New Media & Society, 11(3), 395-416.  

Chou, C., & Hsiao, M-C. (2000). Internet addiction, usage, gratification, and pleasure 

experience: The Taiwan college students’ case. Computers & Education, 35(1), 65-80. 

Chua, C. E. H. (2009). Why do virtual communities regulate speech? Communication 

Monographs, 76(2), 234-261.  

Chung, D.S. (2008). Interactive features of online newspapers: Identifying patterns and 

predicting use of engaged readers. Journal of Computer-Mediated Communication, 13(3), 

658-679.  

Coleman, S. (2004). Connecting parliament to public via the internet. Information, 

Communication & Society, 7(1), 1-22.  

Courtois, C., Mechant, P., De Marez, L., & Verleye, G. (2009). Gratifications and seeding 

behavior of online adolescents. Journal of Computer-Mediated Communication, 15(1), 

109-137. 

Crowston, K.& Williams, M. (2000). Reproduced and emergent genres of communication on the 

World Wide Web. The Information Society, 16(3), 201-215.  

Dahlberg, L. (2001). Democracy via cyberspace: Mapping the rhetorics and practices of three 

prominent camps. New Media & Society, 3(2), 157-177. 

Dahlberg, L. (2001). The internet and democratic discourse: Exploring the prospects of online 

deliberative forums extending the public sphere. Information, Communication & Society, 

4(4), 615-633.  

Darling-Wolf, F. (2004). Virtually multicultural: Trans-Asian identity and gender in an 

international fan community of a Japanese star. New Media & Society, 6(4), 507-528.  

David, C., Cappella, J. N., & Fishbein, M. (2006). The social diffusion of influence among 

adolescents: Group interaction in a chat room environment about antidrug 

advertisements. Communication Theory, 16(1), 118-140.  

De Koster, W., & Houtman, D. (2008). Stormfront is like a second home to me: On virtual 

community formation by right-wing extremists. Information, Communication & Society, 

11(8), 1155-1176.  

Di Gennaro, C., Dutton, W. H. (2007).Reconfiguring friendships: Social relationships and the 

internet. Information, Communication & Society, 10(5), 591-618.  

Diani, M. (2000). Social movement networks virtual and real. Information, Communication & 

Society, 3(3), 386-401.  

Dimmick, J., Ramirez, A., Jr., Wang, T., and Lin, S-F. (2007). ‘Extending Society': The role of 

personal networks and gratification-utilities in the use of interactive communication 

media. New Media & Society, 9(5), 795-810. 

Dobransky, K., & Hargittai, E. (2006). The disability divide in internet access and use. 

Information, Communication & Society, 9(3), 313-334.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-9 

Downes, E. J. & Mcmillan, S. J. (2000). Defining interactivity: A qualitative identification of 

key dimensions. New Media & Society, 2(2), 157-179.  

Duffet, M.(2003). Imagined MemoriesWebcasting as a ‘live” technology and the case of Little 

Big Gig. Information, Communication & Society, 6(3), 307-325.   

Dutta-Bergman, M. J. (2004). Interpersonal communication after 9/11 via telephone and internet: 

A theory of channel complementarity. New Media & Society, 6(5), 659-673. 

Dutton, W. H., & Sheperd, A. (2006). Trust in the Internet as an experience technology. 

Information, Communication & Society, 9(4), 433-451.  

Earl, J., & Kimport, K. (2008). The targets of online protest: State and private targets of four 

online protest tactics. Information, Communication & Society, 11(4), 449-472.  

Eastin, M. S. & LaRose, R. (2000). Internet self-efficacy and the psychology of the digital 

divide. Journal of Computer-Mediated Communication, 6(1).  

Eastin, M. S., Greenberg, B. S., & Hofschire, L. (2006). Parenting the internet. Journal of 

Communication, 56(3), 486-504. 

Edley, P. P., Hylmö, A., & Newsom, V. A. (2004). Alternative organizing communities: 

Collectivist organizing, telework, home-based internet businesses, and online 

communities. In P. J. Kalbfleisch (Ed.), Communication yearbook 28, 87–127. London, 

UK: Routledge.  

Eichhorn, K. C. (2008). Soliciting and providing social support over the internet: An 

investigation of online eating disorder support groups. Journal of Computer-Mediated 

Communication, 14(1), 67-78.  

Elias, N. & Lemish, D. (2009). Spinning the web of identity: The roles of the internet in the lives 

of immigrant adolescents. New Media & Society, 11(4), 533-551.  

Elmer, G. (2003). A diagram of panoptic surveillance. New Media & Society, 5(2), 231-247.  

Eveland, W. P. Jr., & Dunwoody, S. (2002). An investigation of elaboration and selective 

scanning as mediators of learning from the Web versus print. Journal of Broadcasting & 

Electronic Media, 46(1), 34-53. 

Eveland, W. P., Jr. (2003). A "mix of attributes" approach to the study of media effects and new 

communication technologies. Journal of Communication, 53(3), 395-410.  

Eveland, W. P., Jr., & Dunwoody, S. (2001). Applying research on the uses and cognitive effects 

of hypermedia to the study of the World Wide Web. In W. B. Gudykunst (Ed.), 

Communication yearbook 25, 79-113. London, UK: Routledge.  

Eveland, W. P., Jr., Cortese, J., Park, H., & Dunwoody, S. (2004). How web site organization 

influences free recall, factual knowledge, and knowledge structure density. Human 

Communication Research, 30(2), 208-233.  

Fernback, J. (2007). Beyond the diluted community concept: a symbolic interactionist 

perspective on online social relations. New Media & Society, 9(1), 49-69.  

Flanagin, A. J. & Metzger, M. J. (2001). Internet use in the contemporary media environment. 

Human Communication Research, 27(1), 153-181.  

Flanagin, A. J. & Metzger, M. J. (2007). The role of site features, user attributes, and information 

verification behaviors on the perceived credibility of web-based information. New Media 

& Society, 9(2), 319-342. 

Flanagin, A. J. (2000). Social pressures on organizational website adoption. Human 

Communication Research, 26(4), 618-646. 

Friedland, L. A. (2001). Communication, community, and democracy: Toward a theory of the 

communicatively integrated community. Communication Research, 28(4), 358-391.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-10 

Fuchs, C. (2009). Information and communication technologies and society: A contribution to 

the critique of the political economy of the Internet. European Journal of 

Communication, 24, 69-87. 

Garrett, R. K. & Danziger, J. N. (2008). Disaffection or expected outcomes: Understanding 

personal Internet use during work. Journal of Computer-Mediated Communication, 

13(4), 937-958.  

Garrett, R. K. & Danziger, J. N. (2008). IM = Interruption management? Instant messaging and 

disruption in the workplace. Journal of Computer-Mediated Communication, 13(1), 23-

42.  

Garrett, R. K. (2009). Echo chambers online?: Politically motivated selective exposure among 

Internet news users. Journal of Computer-Mediated Communication, 14(2), 265-285.  

Gerhards, J. & Schäfer, M. S. (2010). Is the internet a better public sphere? Comparing old and 

new media in the USA and Germany. New Media & Society, 12(1), 143-160. 

Gevorgyan, G. & Manucharova, N. (2009). Does culturally adapted online communication 

work? A study of American and Chinese internet users' attitudes and preferences toward 

culturally customized web design elements. Journal of Computer-Mediated 

Communication, 14(2), 393-413.  

Gil de Zuniga, H., Puig-i-abril, E., Rojas, H. (2009).Weblogs, traditional sources online and 

political participation: An assessment of how the internet is changing the political 

environment. New Media & Society, 11(4), 553-574.  

Goldner, M. (2006). How health status impacts the types of information consumers seek online. 

Information, Communication & Society, 9(6), 693-713.  

Gong, L. & Nass, C. (2007). When a talking-face computer agent is half-human and half-

humanoid: Human identity and consistency preference. Human Communication 

Research, 33(2),163-193.  

Gonzalez-Bailon, S. (2009). Traps on the internet: The impact of economic resources and 

traditional news media on online traffic flow. Information, Communication & Society, 

12(8), 1149-1173.  

Gordon, E. (2007). Mapping digital networks: From cyberspace to Google. Information, 

Communication & Society, 10(6), 885-901.  

Gotved, S. (2006). Time and space in cyber social reality. New Media & Society, 8(3), 467-486.  

Gray, M. L. (2009). Negotiating identities/queering desires: Coming out online and the 

remediation of the coming-out story. Journal of Computer-Mediated Communication, 

14(4), 1162-1189.  

Gunkel, D. J. (2003). Second thoughts: Toward a critique of the digital divide. New Media & 

Society, 5(4), 499-522.  

Gunkel, D., & Gunkel, A. H. (2009). Terra Nova 2.0—The new world of MMORPGs. Critical 

Studies in Media Communication, 26(2), 104-127. 

Hands, J. (2006). Civil society, cosmopolitics, and the net: The legacy of 15 February 2003. 

Information, Communication & Society, 9(2), 225-243.  

Hannemyr, G. (2003). The Internet as hyperbole: A critical examination of adoption rates. The 

Information Society, 19(2), 111-121. 

Hardey, M. (2004). Mediated relationships: Authenticity and possibility for romance. 

Information, Communication & Society, 7(2), 207-222.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-11 

Hardy, B. W. & Scheufele, D. A. (2005) Examining differential gains from Internet use: 

comparing the moderating role of talk and online interactions. Journal of 

Communication, 55(1), 71-84. 

Hargittai, E., & Walejko, G. (2008). The participation divide: Content creation and sharing in the 

digital age. Information, Communication & Society, 11(2), 239-256.  

Harrison, T. M., & Falvey, L. (2001). Democracy and new communication technologies. In W. 

B. Gudykunst (Ed.), Communication yearbook 25, 1-43. London, UK: Routledge. 

Havick, J. (2000). The impact of the Internet on a television-based society. Technology in 

Society, 22(2), 273-287. 

Haythornthwaite, C. (2005). Social networks and internet connectivity effects. Information, 

Communication & Society, 8(2), 125-147.  

Haythornthwaite, C. (2005). Social networks and Internet connectivity effects. Information, 

Communication & Society, 8(2), 125-147. 

Helle-Valle, J. & Sletterneas, D. (2008). ICTs, domestication and language-games: A 

Wittgensteinian approach to media uses. New Media & Society, 10, 45-66. 

Henderson, S. & Gilding, M. (2004). ‘I’ve never clicked this much with anyone in my life’: 

Trust and hyperpersonal communication in online friendships. New Media & Society, 

6(4), 487-506. 

Heng, M. S. H., & de Moor, A. (2003). From Habermas's communicative theory to practice on 

the internet. Information Systems Journal, 13(4), 331-352.  

Herring, S. (2002). Computer-mediated communication on the Internet.  Annual Review of 

Information Science and Technology, 36, 109-168. Medford, NY: Information Today, 

Inc. 

Herring, S. (2004). Slouching toward the ordinary: Current trends in computer-mediated 

communication. New Media & Society, 6(1), 26-36. 

Hier, S. P. (2008). Transformative democracy in the age of second modernity: 

Cosmpolitanization, communicative agency and the reflexive subject. New Media & 

Society, 10(1), 27-44. 

Himelboim, I. (2008). Reply distribution in online discussions: A comparative network analysis 

of political and health newsgroups. Journal of Computer-Mediated Communication, 14, 

156-177. 

Himelboin, I., Gleave, E. & Smith, M. (2009). Discussion catalysts in online political 

discussions: Content importers and conversation starters. Journal of Computer-Mediated 

Communication, 14, 771-789. 

Hine, C. (2001). Web pages, authors and audiences: The meaning of a mouse click. Information, 

Communication & Society, 4(2), 182-198.  

Hirji, F. (2004). Freedom or folly? Candians and the consumption of online health information. 

Information, Communication & Society, 7(4), 445-465.  

Hlebec, V., Manfreda, K. L., & Vehovar V., (2006). The social support networks of internet 

users. New Media & Society, 8(1), 9-32. 

Ho, S. S., Waipeng, L. & Hameed, S. S. (2008). Muslim surfers on the Internet: Using the theory 

of planned behaviour to examine the factors influencing engagement in online religious 

activities. New Media & Society, 10(1), 93-113. 

Hodkinson, P. (2007). Interactive online journals and individualization. New Media & Society, 

9(4), 625-650. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-12 

Holloway, D. (2005). The digital divide in Sydney: A sociospatial analysis. Information, 

Communication & Society, 8(2), 168-193.  

Holmes, J. (2009). Myths and missed opportunities: Young people’s not so risky use of online 

communication. Information, Communication & Society, 12(8), 1174-1196.  

Hooghe, M., & Vissers, S. (2009). Reaching out or reaching in? The use of party web sites 

during the 2006 electoral campaign in Belgium. Information, Communication & Society, 

12(5), 691-714.  

Howard, R. G. (2008). The vernacular web of participatory media. Critical Studies in Media 

Communication, 25(5), 490-513. 

Hujanan, J. & Pietikainen, S. (2004). Interactive uses of journalism: crossing between 

technological potential and young people’s news-using practices. New Media & Society, 

6(3), 383-401. 

Hung, A.Y. H. (2002). Identity politics, resistance and new media technologies: A Foucauldian 

approach to the study of the HKnet. New Media & Society, 4(2), 185-204. 

Jarvela, S. & Hakkinen, P. (2002). Web-based cases in teaching and learning: The quality of 

discussions and a stage of perspective taking in asynchronous communication. Interactive 

Learning Environments, 10(1), 1-22. 

Johnson, A. J., Haigh, M. M., Becker, J. A. H., Craig, E. A. & Wigley, S. (2008). College 

students’ use of relational management strategies in email in long-distance and 

geographically close relationships. Journal of Computer-Mediated Communication, 13, 

381-404. 

Johnson, T. J., Bichard, S. L., & Zhang, W. (2009). Communication communities or 

‘‘CyberGhettos?’’: A path analysis model examining factors that explain selective 

exposure to blogs. Journal of Computer-Mediated Communication, 15, 60-82. 

Johnson, T. J., Kaye, B. K., Bichard, S. L., & Wong, W. J. (2007). Every blog has its day: 

Politically-interested internet users’ perceptions of blog credibility. Journal of Computer-

Mediated Communication, 13, 100-122. 

Jones, S., Johnson-Yale, C., Millermaier, S. & Perez, F. S. (2009). U.S. college students’ internet 

use: Race, gender and digital divides. Journal of Computer-Mediated Communication, 

14, 244-264. 

Jung, J-Y., Kim, Y-C., Lin, W-Y., & Cheong, P. H. (2005). The influence of social environment 

on internet connectedness of adolescents in Seoul, Singapore and Taipei. New Media & 

Society, 7(1), 64-88. 

Kalyanaraman, S., & Sundar, S. S. (2006). The psychological appeal of personalized content in 

web portals: Does customization affect attitudes and behavior? Journal of 

Communication, 56, 110-132. 

Katz, J. E., Rice, R. E., Acord, S., Dasgupta, K., & David, K. (2004). Personal mediated 

communication and the concept of community in theory and practice. In P. Kalbfleisch 

(Ed.), Communication yearbook 28, 315-370. London, UK: Routledge. 

Kavanaugh, A., Kim, B.J., Pérez-Quiñones, M.A., Schmitz, J., & Isenhour, P. (2008). Net gains 

in political participation: Secondary effects of Internet on community.  Information, 

Communication & Society, 11(7), 933-963.   

Kelemen, M., & Smtih, W. (2001). Community and its ‘virtual’ promises: A critique of 

cyberlibertarian rhetoric. Information, Communication & Society, 4(3), 370-387.  

Kenix, L.J. (2007). In search of Utopia: An analysis of non-profit web pages. Information, 

Communication & Society, 10(1), 69-94.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-13 

Kennedy, H. (2006). Beyond anonymity, or future directions for identity research. New Media & 

Society, 8(6), 859-876. 

Kim, H., Coyle, J. R., & Gould, S. J. (2009). Collectivist and individualist influences on website 

design in south korea and the U.S.: A cross-cultural content analysis. Journal of 

Computer-Mediated Communication, 14, 581-601. 

Kim, H-K., & Davis, K. E. (2009). Toward a comprehensive theory of problematic internet use: 

Evaluating the role of self-esteem, anxiety, flow, and the self-rated importance of Internet 

activities. Computers in Human Behavior, 25(2), 490-500. 

Kim, K-H. & Yun, H. (2007). Cying for me, cying for us: Relational dialectics in a Korean social 

network site. Journal of Computer-Mediated Communication, 13, 298-318. 

Kim, S. T. & Weaver, D. (2002). Communication research about the Internet: A thematic meta-

analysis. New Media & Society, 4(4), 518-538. 

Kiousis, S. (2002). Interactivity: A concept explication. New Media & Society, 4(3), 355-383. 

Kluver, R., & Banerjee, I. (2005). The internet and nine Asian nations. Information, 

Communication & Society, 8(1), 30-46.  

Ko, H., Cho, C-H., & Roberts, M. S. (2005). Internet Uses & Gratifications: A structural 

equation model of interactive advertising. Journal of Advertising, 34(2), 57-70. 

Kobayashi, T., Ikeda, K., & Miyata, K. (2006). Social capital online: Collective use of the 

Internet and reciprocity as lubricants of democracy. Information, Communication & 

Society, 9(5), 582-611. 

Kock, N. (2004). The Psychobiological model: Towards a new theory of computer-mediated 

communication based on Darwinian evolution. Organization Science, 15(3), 327-348. 

Kuiper, G. (2006). The social construction of digital danger: debating, defusing and inflating the 

moral dangers of online humor and pornography in the Netherlands and the United 

States. New Media & Society, 8(3), 379-400. 

Kvasny, L., & Igwe, C. F. (2008). An African American weblog community’s reading of AIDS 

in Black America. Journal of Computer-Mediated Communication, 13, 569-592. 

Laguerre, M. (2004). Virtual time: The processuality of the cyberweek. Information, 

Communication & Society, 7(2), 223-247.  

Lamerichs, J., & Te Molder, H. F. M. (2003). Computer-mediatedcommunication: From a 

cognitive to a discursive model. New Media & Society, 5(4), 451-473. 

Lange, P. G. (2007). Publicly private and privately public: Social networking on YouTube. 

Journal of Computer-Mediated Communication, 13, 361-380. 

LaRose, R. & Eastin, M. (2004). A social cognitive theory of Internet Uses & Gratifications: 

Toward a new model of media attendance.  Journal of Broadcasting & Electronic Media, 

48(3), 358-377. 

LaRose, R., & Rifon, N. (2006). Your privacy is assured – of being disturbed: Websites with and 

without privacy seals. New Media & Society, 8(6), 1009-1029. 

Latzer, M. (2009). Information and communication technology innovations: Radical and 

disruptive? New Media & Society, 11(4), 599-619. 

Ledbetter, A. M. (2008). Media use and relational closeness in long-term friendships: 

interpreting patterns of multimodality. New Media & Society, 10(4), 547-564. 

Lee, B., & Tamborini, R. (2005). Third-person effect and Internet pornography: The influence of 

collectivism and internet self-efficacy. Journal of Communication, 55(2), 292-310. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-14 

Lee, E-J. & Nass, C. (2002). Experimental tests of normative group influence and representation 

effects in computer-mediated communication: When interacting via computers differs 

from interacting with computers. Human Communication Research, 28(3), 349-381. 

Lee, E-J. (2004). Effects of visual representation on social influence in computer-mediated 

communication: Experimental tests of the social identity model of deindividuation 

effects. Human Communication Research, 30(2), 234-259. 

Lee, E-J. (2007). Effects of gendered language on gender stereotyping in computer-mediated 

communication: The  moderating role of depersonalization and gender-role orientation. 

Human Communication Research, 33, 515-535. 

Lee, E-J. (2008). Gender stereotyping of computers: resource depletion or Reduced attention? 

Journal of Communication, 58, 301-320. 

Lee, S. J. (2009). Online communication and adolescent social ties: Who benefits more from 

Internet use? Journal of Computer-Mediated Communication, 14, 509-531. 

Lehman-Wilzig, S., & Cohen-Avigdor, N. (2004). The natural life cycle of new media evolution 

Inter-media struggle for survival in the internet age. New Media & Society, 6(6), 707-730. 

Leinger, D. J., & Quiring, O. (2008). What interactivity means to the user: Essential insights into 

and a scale for perceived interactivity. Journal of Computer-Mediated Communication, 

14, 127-155. 

Lemus, D. R., Seibold, D. R., Flanagin, A. J. & Metzger, M. J. (2004). Argument and decision 

making in computer-mediated groups. Journal of Communication, 54, 302-320. 

Lenert, E. (2004). A social shaping perspective on the development of the world wide web: The 

case of iCrave TV.  New Media & Society, 6(2), 235-258. 

Leu, D. J., Jr., & Kinzer, C. K. (2000). The convergence of literacy instruction with networked 

technologies for information and communication. Reading Research Quarterly, 35, 108-

127. 

Li, X. (2008). Third-person effect, optimistic bias, and sufficiency resource in internet Use. 

Journal of Communication, 58, 568-587. 

Lievrouw, L. A. (2002). Theorizing new media: A meta-theoretical approach. Medien Journal, 3, 

4-13. 

Lievrouw, L. A. (2006). New media design and development: Diffusion of innovations v social 

shaping of technology. In L. A. Lievrouw & S. Livingstone (Eds.), Social shaping and 

social consequences of ICTs (pp. 246-265). Thousand Oaks, CA: Sage. 

Lievrouw, L. A., Bucy, E. P., Finn, T. A., Frindte, W., Gershon, R. A., Haythornthwaite, C., 

Kohler, T., Metz, J. M. & Sunder, S. Shyam (2001).  Bridging the subdisciplines: An 

overview of communication technology and research. Communication yearbook 24, 271-

295. London, UK: Routledge. 

Liff, S., & Steward, F. (2003). Shaping e-access in the cybercafe: Networks, boundaries and 

heterotopian innovation. New Media & Society, 5(3), 313-334. 

Liu, C-Y., & Kuo, F-Y. (2007). A study of Internet addiction through the lens of the 

interpersonal theory. CyberPsychology & Behavior, 10(6), 799-804. 

Livingstone, S. & Helsper, E. (2010). Balancing opportunities and risks in teenagers’ use of the 

internet: The role of online skills and internet self-efficacy. New Media & Society, 12(2), 

309-329. 

Livingstone, S. & Helsper, E. J. (2007). Taking risks when communicating on the Internet: the 

role of offline social-psychological factors in young people's vulnerability to online risks. 

Information, Communication & Society, 10(5), 619-644. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-15 

Livingstone, S. (2003). Children’s use of the internet: Reflections on the emerging research 

agenda. New Media & Society, 5(2), 147-166. 

Livingstone, S. (2007). On the material and the symbolic: Silverstone’s double articulation of 

research traditions in new media studies. New Media & Society, 9(1), 16-24. 

Livingstone, S., Bober, M. & and Helsper, E. J. (2005). Active participation or just more 

information?, Information, Communication & Society, 8(3), 287-314. 

Luders, M. (2008). Conceptualizing personal media. New Media & Society, 10(5), 683-702. 

Luo, X. (2002). Trust production and privacy concerns on the Internet: A framework based on 

relationship marketing and social exchange theory. Industrial Marketing Management, 

31(2), 111-118. 

Macias, W., Hilyard, K., Freimuth, V. (2009). Blog functions as risk and crisis communication 

during Hurricane Katrina. Journal of Computer-Mediated Communication, 15, 1–31. 

Mackert, M., Whitten, P. & Garcia, A. (2008). Interventions for low health literate audiences. 

Journal of Computer-Mediated Communication, 13, 504–515. 

Madell, D. & Dominic and Muncer, S. (2005). A study from a 'rational actor' perspective. 

Information, Communication & Society, 8(1), 64- 80. 

Mager, A. (2009). Mediated health: Sociotechnical practices of providing and using online health 

information. New Media & Society, 11(7), 1123-1142. 

Mansell, R. (2004). Political economy, power and new media. New Media & Society, 6(1), 96-

105. 

Matei, S. & Ball-Rokeach, S. (2003). The Internet in the communication infrastructure of urban 

residential communities: Macro- or mesolinkage? Journal of Communication, 53(4),642-

657. 

Matzat, U. (2004). Academic communication and Internet Discussion Groups: Transfer of 

information or creation of social contacts? Social Networks, 26(3), 221-255.  

Matzat, U. (2009). A theory of relational signals in online groups. New Media & Society, 11(3), 

375-394. 

McCoy, M. E. (2001). Dark alliance: News repair and institutional authority in the age of the 

Internet. Journal of Communication, 51(1), 164-193. 

McElhinney, S. (2005). Exposing the interests: Decoding the promise of the global knowledge 

society. New Media & Society, 7(6), 748-769. 

McMillan, S. J. (2002). A four-part model of cyber-interactivity: Some cyber-places are more 

interactive than others. New Media & Society, 4(2), 271-291.  

McMillan, S. J., Avery,  E. & Macias, W. (2008).  From have nots to watch dogs.  Information, 

Communication & Society, 11(5), 675-697. 

Mehra, B., Merkel, C. & Bishop, A. P. (2004). The internet for empowerment of minority and 

marginalized users. New Media & Society, 6(6), 781-802. 

Meraz, S. (2009). Is there an elite hold? Traditional media to social media agenda setting 

influence in blog networks. Journal of Computer-Mediated Communication, 14, 682–

707. 

Mesch, G. S. (2006). Family characteristics and intergenerational conflicts over the Internet. 

Information, Communication & Society, 9(4), 473-495. 

Metzger, M. J. (2007). Communication privacy management in electronic commerce. Journal of 

Computer-Mediated Communication, 12(2), article 1. 

http://jcmc.indiana.edu/vol12/issue2/metzger.html  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-16 

Mikula, M. (2003).  Virtual landscapes of memory.  Information, Communication & Society, 

6(2), 169-186. 

Mitra, A., & Watts, E. (2002). Theorizing cyberspace: The idea of voice applied to the internet 

discourse. New Media & Society, 4(4), 479-498. 

Moody, E. J. (2001). Internet use and its relationship to loneliness. CyberPsychology & 

Behavior, 4(3), 393-401.  

Muhtaseb, A. & Frey, L. R. (2008). Arab Americans’ motives for using the internet as a 

functional media alternative and their perceptions of U.S. public opinion. Journal of 

Computer-Mediated Communication, 13, 618–657. 

Neo, R. L. & Skoric, M. M. (2009). Problematic instant messaging use. Journal of Computer-

Mediated Communication, 14, 627-657. 

Nettleton, S., Burrows, R., Malley, L. & Watt, I.  (2004). Health E-types? Information, 

Communication & Society, 7(4), 531-553. 

Newholm, T., Keeling, K., McGoldrick, P., Macaulay, L., & Doherty, J. (2008). The digital 

divide and the theory of optimal slack. New Media & Society, 10(2), 295-319. 

Nip, J. Y. M. (2004). The Queer Sisters and its electronic bulletin board.  Information, 

Communication & Society, 7(1), 23-49. 

Notley, T. (2009). Young people, online networks, and social inclusion. Journal of Computer-

Mediated Communication, 14, 1208-1227. 

O’Sullivan, P. B. & Flanagin, A. J. (2003). Reconceptualizing ‘flaming’ and other problematic 

messages. New Media & Society, 5(1), 69-94. 

Olsson, T. (2008). The practises of internet networking - a resource for alternative political 

movements. Information, Communication & Society, 11(5), 659-674. 

Pace, S. (2004). A grounded theory of the flow experiences of Web users. International Journal 

of Human-Computer Studies, 60(3), 327-363. 

Papacharissi, Z. & Rubin, A. (2000). Predictors of Internet use. Journal of Broadcasting & 

Electronic Media, 44(2), 175-196. 

Papacharissi, Z. (2002). The virtual sphere: The Internet as a public sphere. New Media & 

Society, 4(1), 9-27. 

Papacharissi, Z. (2005). The real-virtual dichotomy in online interaction: New media uses and 

consequences revisited. In P. J. Kalbfleisch (Ed.), Communication yearbook 29, 215-237. 

London, UK: Routledge. 

Parham, A. A. (2004). Diaspora, community and communication: Internet use in transnational 

Haiti. Global Networks, 4(2), 199-217. 

Park, H. S., Lee, H. E. & Song, J. A. (2005). “I am sorry to send you SPAM”: Cross-cultural 

differences in use of apologies in email advertising in Korea and the U.S. Human 

Communication Research, 31(3), 365-398, 

Parks, M. (2009). What will we study when the Internet disappears? Journal of Computer-

Mediated Communication, 14, 724-729. 

Pauleen, D. J., & Yoong, P. (2001). Facilitating virtual team relationships via Internet and 

conventional communication channels. Internet Research, 11(3), 190-202.  

Peters, B. (2009). And lead us not into thinking the new is new: A bibliographic case for new 

media history. New Media & Society, 11(1&2), 13-30.  

Pfeil, U., Zaphiris, P., Wilson, S. (2010). The role of message-sequences in the sustainability of 

an online support community for older people. Journal of Computer-Mediated 

Communication, 15(2), 336-363.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-17 

Pickard, V.W. (2008). Cooptation and cooperation: Institutional exemplars of democratic 

internet technology. New Media and Society, 10(4), 625-645.  

Porta, D. Della & Mosca, L. (2009). Searching the net. Information, Communication & Society, 

12(6), 771-792. 

Postill, J. (2008). Localizing the internet beyond communities and networks. New Media & 

Society, 10(3), 413-431 

Postmes, T., Spears, R., & Lea, M. (2002). The formation of group norms in computer-mediated 

communication. Human Communication Research, 26(3), 341-371.  

Procopio, C., & Procopio, S. (2007). Do you know what it means to miss New Orleans? Internet 

communication, geographic community, and social capital in crisis. Journal of Applied 

Communication Research, 35(1), 67-87. 

Quan-Haase, A. (2007). University students' local and distant social ties: Using and integrating 

modes of communication on campus. Information, Communication & Society, 10(5), 

671-693. 

Quiring, O. (2009). What do users associate with “interactivity”?: A qualitative study on user 

schemata. New Media & Society, 11(6), 899-920.  

Rains, S. (2007). The anonymity effect: The influence of anonymity on perceptions of sources 

and information on health websites. Journal of Applied Communication Research, 35(2), 

197-214. 

Ramirez Jr., A., & Burgoon, J. (2004). The effect of interactivity on initial interactions: The 

influence of information valence and modality and information richness on computer-

mediated interaction. Communication Monographs, 71(4), 422-447. 

Ramirez, A, & Wang, Z. (2008). When online meets offline: An expectancy violations theory 

perspective on modality switching. Journal of Communication, 58, 20-39.  

Ramirez, A., & Zhang, S. (2007). When online meets offline: The effect of modality switching 

on relational communication. Communication Monographs, 74(3), 287-310.  

Ramirez, A., Walther, J. B., Burgoon, J. K., &Sunnafrank, M. (2002). Information-seeking 

strategies, uncertainty, and computer-mediated communication: Toward a conceptual 

model. Human Communication Research, 28(2), 213-228.  

Ramirez, A., Zhang, S., McGrew, C., & Lin, S-F. (2007). Relational communication in 

computer-mediated interaction revisited: A comparison of participant-observer 

perspectives. Communication Monographs, 74(4), 492-516. 

Räsänen, P. & Kouvo, A. (2007).  Linked or divided by the web?: Internet use and sociability in 

four European countries.  Information, Communication & Society, 10(2), 219-241. 

Rice, R. E. (2005). New media/Internet topics of the Association of Internet Researchers. The 

Information Society, 21, 285-299.  

Rice, R. E., & Hagen, I. (2010). Young adults’ perpetual contact, social connection, and social 

control through the Internet and mobile phones. In C. Salmon (Ed.), Communication 

yearbook 34, 2-39. London: Routledge. 

Richards, C. (2000). Hypermedia, internet communication, and the challenge of redefining 

literacy in the electronic age. Language Learning & Technology, 4(2), 59-77. 

Richards, R. (2006). Users, interactivity and generation. New Media & Society, 8(4), 531-550.  

Robinson, J. P., & Martin, S. P. (2009).  Social attitude differences between internet users and 

non-users: Evidence from the General Social Survey.  Information, Communication & 

Society, 12(4), 508-524. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-18 

Robinson, L. (2007). The cyberself: The self-ing project goes online, symbolic interaction in the 

digital age. New Media & Society, 9(1), 93-110.  

Rojas, H., & Puig-i-Abril, E. (2009). Mobilizers mobilized: Information, expression, 

mobilization and participation in the digital age. Journal of Computer-Mediated 

Communication, 14, 902-927.  

Rothaermel, F. T., & Sugiyama, S. (2001). Virtual internet communities and commercial 

success: Individual and community-level theory grounded in the atypical case of 

Timezone.com. Journal of Management, 27, 297-312.  

Ruggiero, T. E. (2000). Uses & Gratifications theory in the 21st century. Mass Communication 

& Society, 3(1), 3-37.  

Russell, A. (2007). Digital communication networks and the journalistic field: The 2005 French 

Riots. Critical Studies in Media Communication, 24(4), 285-302. 

Salter, L. (2005). Colonization tendencies in the development of the world wide web. New Media 

& Society, 7(3), 291-309.  

Sanderson, J. (2008). The blog is serving its purpose: Self-presentation strategies on 

38pitches.com. Journal of Computer-Mediated Communication, 13, 912-936.  

Sassi, S. (2005). Cultural differentiation or social segregation? Four approaches to the digital 

divide. New Media & Society, 7(5), 684-700.  

Sawhney, H. (2007). Strategies for increasing the conceptual yield of new technologies research. 

Communication Monographs, 74(3), 395-401. 

Scolari, C.A. (2009). Mapping conversations about new media: The theoretical field of digital 

communication. New Media & Society, 11(6), 943-964.  

Scott, C. R. (2009). A whole-hearted effort to get it half right: Predicting the future of 

communication technology scholarship. Journal of Computer-Mediated Communication, 

14, 753-757.  

Selwyn, N. (2004). Reconsidering political and popular understandings of the digital divide. New 

Media & Society, 6(3), 341-362.  

Shah, D. V., McLeod, J. M., & Yoon, S-H. (2001). Communication, context, and community: 

An exploration of print, broadcast, and Internet influences. Communication Research, 28, 

464-506. 

Shah, R. C. & Sandvig, C. (2008).  Software defaults as de facto regulation: The case of the 

wireless internet.  Information, Communication & Society, 11(1), 25-46. 

Sharp, D. (2006). Participatory cultural production and the DIY Internet: From theory to practice 

and back again. Media International Australia, 118, 16-24. 

Sheeks, M. S., & Birchmeier, Z. P. (2007). Shyness, sociability, and the use of computer-

mediated communication in relationship development. CyberPsychology & Behavior, 

10(1), 64-70.  

Shefrin, E. (2004). Lord of the Rings, Star Wars, and participatory fandom: Mapping new 

congruencies between the internet and media entertainment culture. Critical Studies in 

Media Communication, 21(3), 261-281. 

Shumate, M., & Lipp, J. (2008). Connective collective action online: An examination of 

hyperlink network structure of an NGO issue network. Journal of Computer-Mediated 

Communication, 14, 178-201. 

Silverman, T. (2001). Expanding community: The Internet and relational theory. Community, 

Work & Family, 4(2), 231-238. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-19 

Simpson, S. (2004). Explaining the commercialization of the Internet: A neo-Gramscian 

contribution.  Information, Communication & Society, 7(1), 50-68. 

Skoric, M. M., Ying, D., & Ng, Y. (2009). Bowling online, not alone: Online social capital and 

political participation in Singapore. Journal of Computer-Mediated Communication, 14, 

414-433. 

Slack, R., & Williams, R. A. (2000). The dialectics of place and space: On community in the 

‘information age.’ New Media & Society, 2(3), 313-334.  

Slater, M. D. (2003). Alienation, aggression, and sensation seeking as predictors of adolescent 

use of violent film, computer, and website content. Journal of Communication, 53, 105-

121. 

Sohn, D., & Leckenby, J. (2007). A structural solution to communication dilemmas in a virtual 

community. Journal of Communication, 57, 435-449.  

Soukup, C. (2000). Building a theory of multi-media CMC: An analysis, critique and integration 

of computer-mediated communication theory and research. New Media & Society, 2(4), 

407-425.  

Soukup, C. (2006). Computer-mediated communication as a virtual third place: Building 

Oldenburg’s great good places on the world wide web. New Media & Society, 8, 421-440. 

Stafford, T. F., Stafford, M. R., & Schkade, L. L. (2004). Determining Uses & Gratifications for 

the Internet. Decision Sciences, 35(2), 259-288.  

Staksrud,  E., & Livingstone, S. (2009). Children and online risk: Powerful victims or 

resourceful participants?. Information, Communication & Society, 12(3), 364-387. 

Stanyer, S. (2008). Elected representatives, online self-presentation and the personal vote: Party, 

personality and webstyles in the United States and United Kingdom. Information, 

Communication & Society, 11(3), 414-432. 

Stern, M. J. (2008). How locality, frequency of communication and internet usage affect modes 

of communication within core social networks.  Information, Communication & Society, 

11(5), 591-616. 

Stewart, C., Gil-Egui, G., & Pileggi, M. (2004). The city park as a public good reference for 

internet policy making.  Information, Communication & Society, 7(3), 337-363. 

Stewart, C.M., Gil-Egui, G., Tian, Y., & Pileggi, M.I. (2006). Framing the digital divide: A 

comparison of U.S. and E.U. approaches. New Media & Society, 8(5), 731-751. 

Stoneman, S. (2008). Exploring time use: A methodological response to ‘web-use and net-nerds’.  

Information, Communication & Society, 11(5), 617-639. 

Sum, S., Matthews, M. R., & Pourghasem, M. & Hughes, I. (2008). Internet technology and 

social capital: How the internet affects seniors’ social capital and wellbeing. Journal of 

Computer-Mediated Communication, 14, 202-220.  

Tan, K. W. P., Swee, D., Lim, C., Detenber, B. H., & Alsagoff, L. (2007). The impact of 

language variety and expertise on perceptions of online political discussions. Journal of 

Computer-Mediated Communication, 13, 76-99.  

Tang, P. S., & Ang, P.H. (2002). The diffusion of innovations of information technology in 

Singapore schools: A process framework. New Media & Society, 4(4), 457-478.  

Tanis, M., & Postmes, T. (2003). Social cues and impression formation in CMC. Journal of 

Communication, 53(4), 676-693.  

Tidwell, L. C. & Walther, J. B. (2002). Computer-mediated communication effects on 

disclosure, impressions, and interpersonal evaluations: Getting to know one another a bit 

at a time. Human Communication Research, 28(3), 317-348. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-20 

Timmerman, C. E., & Scott, C. (2006). Virtually working: Communicative and structural 

predictors of media use and key outcomes in virtual work teams. Communication 

Monographs, 73(1), 108-136. 

Tomasello, T. K., Lee, Y., & Baer, A. P. (2010).  ‘New media’ research publication trends and 

outlets in communication, 1990-2006.  New Media & Society, 12(4), 531-548. 

Tremayne, M. (2004). The Web of context: Applying network theory to the use of hyperlinks in 

journalism on the Web. Journalism and Mass Communication Quarterly, 81(2), 237-253. 

Tremayne, M., Zheng, N., Lee, J. K. & Jeong, J. (2006). Issue publics on the Web: Applying 

network theory to the war blogosphere. Journal of Computer-Mediated Communication, 

12(1), 290-310. 

Tu, C-H. (2000). On-line learning migration: From social learning theory to social presence 

theory in a CMC environment. Journal of Network and Computer Applications, 23(1), 

27-37. 

Tumber, H. (2001).  Democracy in the information age: The role of the fourth estate in 

cyberspace.  Information, Communication & Society, 4(1), 95-112. 

Turner, J. W., Grube, J. A., & Meyers, J. (2001). Developing an optimal match within online 

communities: An exploration of CMC support communities and traditional support. 

Journal of Communication, 51(2), 231-251.  

Turow, J., & Hennessy, M. (2007). Internet privacy and institutional trust: Insights from a 

national survey. New Media & Society, 9(2), 300-318.  

Valentine, G. & Skelton, T. (2009). An umbilical cord to the world: The role of the Internet in 

D/deaf people’s information and communication practices.  Information, Communication 

& Society, 12(1), 44-65. 

Valkenburg, P. M., Schouten, A. P., & Peter, J. (2005). Adolescents’ identity experiments on the 

internet. New Media & Society, 7(3), 383-402.  

Van de Wijngaert, L., Vermaas, K. & Brinkkemper, S. (2007). Accumulating IS theories using a 

network approach towards meta-analysis. Proceedings of the 28th International 

Conference on Information Systems, Montreal. is2.lse.ac.uk/asp/aspecis/20080098.pdf 

Van Dijck, J., & Nieborg, D. (2009). Wikinomics and its discontents: A critical analysis of Web 

2.0 business manifestos. New Media & Society, 11(5), 855-874.  

Vergreer, M., & Pelzer, B. (2009). Consequences of media and Internet use for offline and online 

network capital and well-being. A causal model approach. Journal of Computer-

Mediated Communication, 15, 189-210.  

Viseu, A. , Clement, A., Aspinall, J. & Kennedy,  L. M. (2006). The interplay of public and 

private spaces in internet access.  Information, Communication & Society, 9(5), 633-656. 

Vromen, A.  (2007). Australian young people's participatory practices and internet use. 

Information, Communication & Society, 10(1), 48-68. 

Walter, J. B., Bazarova, N. N. (2007). Misattribution in virtual groups: The effects of member 

distribution on self-serving bias and partner blame. Human Communication Research, 33, 

1-26.  

Walther, J. (2009). Computer-mediated communication and virtual groups: Applications to 

interethnic conflict. Journal of Applied Communication Research, 37(3), 225-238. 

Walther, J. B. (2009). Theories, boundaries, and all of the above. Journal of Computer-Mediated 

Communication, 14, 748-752.  

Walther, J., Gay, G. & Hancock, J. T. (2005). How do communication and technology 

researchers study the internet? Journal of Communication, 55(3), 632-657. 



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-21 

Wang, Z., Walther, J. B., Hancock, J. T. (2009). Social identification and interpersonal 

communication in computer-mediated communication: What you do versus who you are 

in virtual groups. Human Communication Research, 35, 59-85.  

Waskul, D. D. (2005). Ekstasis and the internet: Liminality and computer-mediated 

communication. New Media & Society, 7(1), 47-63.  

Wellman, B. (2004). The three ages of internet studies: Ten, five and zero. New Media & 

Society, 6(1), 123-129.  

Westerman, D., Van Der Heide, B., Klein, K.A., & Walther, J.B. (2008). How do people really 

seek information about others?: Information seeking across Internet and traditional 

communication channels. Journal of Computer-Mediated Communication, 13, 751-767.  

White, C., & Scheb, J. M. (2000). Impact of media messages about the Internet: Internet anxiety 

as a factor in the adoption process in the USA. New Media & Society, 2(2), 181-194.  

Whitten, P., Smith, S., Munday, S., & LaPlante, C. (2008). Communication assessment of the 

most frequented breast cancer websites: Evaluation of design and theoretical criteria. 

Journal of Computer-Mediated Communication, 13, 880-911.  

Whitty, M. T., & Carr, A. N. (2006). New rules in the workplace: Applying object-relations 

theory to explain problem Internet and email behaviour in the workplace. Computers in 

Human Behavior, 22(2), 235-250. 

Wiklund, H. (2005). A Habermasian analysis of the deliberative democratic potential of ICT-

enabled services in Swedish municipalities. New Media & Society, 7(2), 247-270.  

Williams, D., & Skoric, M. M. (2005). Internet fantasy violence: A test of aggression in an 

online game. Communication Monographs, 72(2), 217-233. 

Wilson, T. & Tan, H. P. (2005). Less tangible ways of reading: A ludic surfing of online Western 

news sites. Information, Communication & Society, 8(3), 394-416. 

Wojcieszak, M. (2009). Carrying online participation offline – mobilization by radical online 

groups and politically dissimilar ties. Journal of Communication, 59, 564-586.  

Wojcieszak, M. E., Baek, Y. M. & Delli Carpini, M. X. (2009). What is really going on? 

Structure underlying face-to-face and online deliberation.  Information, Communication 

& Society, 12(7), 1080-1102. 

Woo, J. (2006). The right not to be identified: Privacy and anonymity in the interactive media 

environment. New Media & Society, 8(6), 949-967.  

Wright, K. (2000). Computer-mediated social support, older adults, and coping. Journal of 

Communication, 50(3), 100-118.  

Wright, K. B. (2002). Social support within an on-line cancer community: An assessment of 

emotional support, perceptions of advantages and disadvantages, and motives for using 

the community from a communication perspective. Journal of Applied Communication 

Research, 30(3), 195-209. 

Wright, K. B., & Bell, S. B. (2003). Health-related support groups on the Internet: Linking 

empirical findings to social support and computer-mediated communication theory. 

Journal of Health Psychology, 8(1), 39-54. 

Wright, S., & Street, J. (2007). Democracy, deliberation and design: The case of online 

discussion forums. New Media & Society, 9(5), 849-869.  

Wyatt, S., Henwood, F., Hart, A., Smith, J. (2005). The digital divide, health information and 

everyday life. New Media & Society, 7(2), 199-218.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-22 

Xenos, M. & Bennett, W. L. (2007). The disconnection in online politics: The youth political 

web sphere and US election sites, 2002-2004.  Information, Communication & Society, 

10(4), 443-464, 

Xenos, M. & Moy, P. (2007). Direct and differential effects of the internet on political and civic 

engagement. Journal of Communication, 57, 704-718. 

Xenos, M. (2008). New mediated deliberation: Blog and press coverage of the Alito nomination. 

Journal of Computer-Mediated Communication, 13, 485-503.  

Xie, B. (2008). Multimodal computer-mediated communication and social support among older 

Chinese Internet users. Journal of Computer-Mediated Communication, 13, 728-750.  

Yang, C-C. (2000). The use of the Internet among academic gay communities in Taiwan: An 

exploratory study.  Information, Communication & Society, 3(2), 153-172. 

Youngs, G. (2001). The political economy of time in the internet era: Feminist perspectives and 

challenges.  Information, Communication & Society, 4(1), 14-33. 

Zhao, S., & Elesh, D.  (2008). Copresence as 'being with': Social contact in online public 

domains. Information, Communication & Society, 11(4), 565-583. 

Zhou, Y. (2008). Voluntary adopters versus forced adopters: Integrating the diffusion of 

innovation theory and the technology acceptance model to study intra-organizational 

adoption. New Media & Society, 10(3), 475-496.  



Appendix, Rice&Fuller (2012), Oxford Handbook Chapter, p-23 

D. Global themes, themes, and primary theories in 315 communication-related social science 

articles, 2000-2009 
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Global Theory Theme 

Primary Theories 

Media Attributes (35) 

Interactivity (12) anonymity, cultural variety, customization, discourse theory, interactivity 

model for initial interactions (hypotheses based on uncertainty reduction theory, 

predicted outcome value), interactivity, schema theory, tailoring  

Media attributes 

(design, genre, 

history, media 

ecology, website 

features analysis; 

often linked to 

effects) (23) 

“art in the age of mechanical reproduction”, audience, darwinian theory of 

evolution by natural selection, distance learning, extended parallel process 

model, grounded theory, inconsistency effects, identity, information and 

communication technology succession theory, media genres, media niche 

theory, media renewability, medium theory, metaphor, “mix of attributes” 

approach to the media effects paradigm, multi-media cmc theory, national 

identity,  theory of technology, political legitimation, psychobiological model, 

real-virtual dichotomy, social construction of technology,  social development 

theory,  social learning theory,  social movement organizations,  social 

networking, social presence theory,  social support,  theory of channel 

complementarity, theory of planned behavior,  transtheoretical model/stages of 

change,  user control, structural isomorphism 

Media Implications/Use & Understanding (75) 

Credibility/Trust (5) credibility, perceived credibility, trust theory, trust/cybertrust,  

Diffusion of 

innovations (12) 

actor-network theory, diffusion of innovations, digital divide, homophily, life-

cycle model of new media evolution, mediamorphosis, network analysis, 

organizational features, peer influence, perceived benefits, radical/disruptive vs 

incremental innovations, social pressures, social shaping of technology, 

technology acceptance model, third-person perception 

Media effects 

(specific focus on 

individual or 

psychological effects 

not represented by 

other category) (19) 

agenda-setting, anonymity, attribution theory (similarity principle), computers 

as social actors (casa) paradigm, conceptual model of social information 

seeking via cmc, control, deliberation (online vs ftf), depletion of cognitive 

resources, disaffection model,  displacement, effects on language and 

communication, expected outcomes, motivation, flow, general aggression 

model, group dynamics, health belief model, heuristic-systematic model, 

hyperpersonal perspective, increase, interpersonal relations, macro-societal 

impacts of internet communication, mobilization theory, motivation, optimistic 

bias, organizational structure, reduced attention, reinforcement theory, political 

tolerance, rich-get-richer (knowledge gap, matthew effect), social 

communication impacts, social compensation, social diffusion of influence, 

social identification/de-individuation model (SIDE), social information 

processing theory, social presence, social structures and norms, third-person 

effect, uses and effects of hypermedia, workplace  

Media 

use/adaptation 

(channel 

substitution/ 

displacement 

actor-network theory, domestication theory, electronic literacy, functional 

images, health related information seeking, health status, hypermedia theory 

(postmodern theory, poststructuralist literary theory), hyperpersonal 

perspective, information seeking online, ludenic news reading, media 

substitution, modality switching, new literacies, parenting styles, rational 
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complementarity — 

but not if focused on 

changes in sociality; 

includes motivations 

if not explicitly 

U&G; literacy) (12) 

actors, social capital, social information processing theory, social presence 

theory, socio-technical perspective, technological convergence, uses & 

gratifications  

Possibly harmful 

Internet use 

(addiction, risk, 

predation, sexual) 

(16) 

addiction, cognitive-behavioral model of piu, communication play theory, 

coping, cultural logics, interactional–normative framework, internet addiction 

disorder, internet addiction, internet literacy, internet risks, interpersonal theory, 

interruption management, locus of control, moral panic, object-relations theory, 

online risk, online risk, possibly harmful internet use, problematic internet use, 

shyness, social construction, task management, third-person effect, uses & 

gratifications 

Uses and 

gratifications (must 

explicitly state that 

as the theory) (10) 

interactivity, media attendance, social cognitive theory, socialization theory, 

spiral of silence, uses & gratifications  

 

Participation (53) 

Civic engagement 

(democratization, 

interactions with 

government, 

voluntary 

organizations, 

NGOs, collective 

action, non-profits, 

social movements, 

religious groups, 

participative online 

learning or 

collaboration) (19) 

civic engagement, collective action theory, democratic theory (deliberative 

democracy, liberal pluralism, radical participatory democracy), 

democratization, digital divide, network metaphor, participation, political 

engagement, political movements, political participation by youth (mobilization 

or reinforcement), political participation, public sphere, socio-constructivist 

learning theory, theory of communicative action -- ideal speech situation, 

theory of planned behavior, theory of practice, theory of second modernity 

instead of post-modernity, theory of structuration, transformative democracy 

Participatory 

media/users (4) 

critical theory, cultural production, field theory, participatory fandom, theory of 

vernacular web 

Political 

participation 

(traditional voting, 

attending to political 

news, membership, 

online protests) (8) 

communication mediation model, communicative action, contentious politics, 

democratization, political engagement (to and by youth), political participation 

and engagement, political participation by youth, political participation, social 

movement (online protest)  

Public sphere 

(political 

deliberation, 

rational/ critical 

discourse, 

journalism, 

preferential 

agonistic public space, available cues matter, civic engagement, cues filtered 

out, deliberative democracy (mediated deliberation), deliberative democracy, 

democratic, participatory online discussion necessary, democratization, 

differential gains model, discourse networks, discursive model of deliberative 

democracy, discursive space, elaboration likelihood model of persuasion, global 

civil society, matthew effect, means, knowledge, access or time, networked 

journalism, online political discussion, preferential attachment, public sphere, 
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attachment/ opinion 

reinforcement 

/differential gains, 

online political 

discussions; voice – 

not necessarily 

political) (22) 

selective exposure theory, selective exposure, two-step flow theory, voice  

 

Social Relations (89) 

Community (virtual, 

social movements, 

support, physical) 

(25) 

collective identity, communication infrastructure approach, community, critical 

feminist perspective, exchange network theory, field theory, genre theory, 

grounded theory, Habermas’s theory of communicative action, heterotopia, 

hyperpersonal perspective, internet community/virtual community, network 

theory, online communities, optimal matching theory, relational theory, 

sacramental space model, social learning, social movement theory, social 

networks, social support (buffering model, direct effects), social support, 

symbolic interactionism, theory of relational signals, virtual community (neo-

tribe), virtual community 

Groups (group or 

team as the social 

unit) (12) 

adaptive structuration theory, attribution theory, black sheep effect, bona fide 

groups, channel use and online relationships in virtual teams, conflict 

resolution, embedded nature of groups in organizations, gender stereotyping, 

group argument, normative social influence, self-serving bias, social 

constructionist approach, social identity and deindividuation effects (SIDE, 

social identity approach (social identity theory/self-categorization theory, social 

identity model of deindividuation effects), social information processing theory 

Identity (individual, 

group, race, 

ethnicity, gender, 

sexual orientation, 

community) (19) 

actual self/true self (“real me”), anonymity, authenticity, avatars, collective 

identity formation, critical race and culture theory, cultural identity, dialogical 

self theory, digital divide, discursive psychology (language as social action and 

discourse rather than cognition) about online interaction, emotional 

communication, ethnic identity, fandom, hyperpersonal communication, 

identity (racial), identity online, identity work, identity, (politicians’) 

impression management online, online relationship development, online trust 

(reputation, performance, pre-commitment via self-disclosure, situational 

factors), gender identity, postmodernism, psychological identity (“real me”), 

racial formation theory), self-presentation, symbolic interactionism, trust 

Media use and 

sociality (changes in 

social relations 

associated with 

Internet use; not 

using network 

analysis) (9) 

co-location vs co-presence, communication habits, expectancy violations 

theory, hyperpersonal perspective, interpersonal interaction, perpetual contact, 

relational quality, sociability (civic engagement, interpersonal involvement),  

sociability, social connectivity (identity, group/network relations), social 

control (dependency, blurring public and private space, coordination and multi-

tasking, navigating family relation, privacy/surveillance), social identity and 

devindivuation theory (SIDE), social information processing theory, social 

penetration theory, ubiquitous connectivity, uncertainty reduction theory  

Relational 

management 

(conflict, 

maintenance, 

equity theory (pursue and maintain relationships based on perceived balance of 

positive and negative rewards), family conflict, family development theory and 

human ecology theory, Internet connectedness, relational dialectics, relational 

maintenance strategy 
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support) (4) 

Social capital (8) democratization, Internet use, interpersonal trust, perceived information 

overload, political participation, social capital, social resource motivation, time 

displacement 

Social networks, 

network analysis 

(more than just 

extent of relations, 

must use social 

networks concepts or 

measures, as main 

focus) (13) 

bimodal theory of loneliness (social and emotional), channel replacement 

hypothesis, coping strategies, glocalized networks, internet’s role in social 

relations, latent tie theory, media use and social connectivity, network theory 

(computational), network theory, networked individualism vs. more communal, 

collective identity and norms, reconfigure social networks (online friends), 

social network theory, social networks (strength of strong ties, strength of weak 

ties), social support, video sharing publicness 

Societal (47) 

Boundary crossing 

(time, space, place, 

economic, social 

religious, political 

contexts (7) 

liminality, metaphor, pragmatism, technologocial sublime, third place, time  

Cultural differences 

(3) 

apology, collectivism and individualism, Hofstede’s model of cultural 

dimensions 

Digital divide (16) digital divide, disability divide, human reflexivity, internet self-efficacy, 

network society, online health communication, social inclusion, social 

integration, theory of optimal slack, warm expert 

Political 

economy/Policy (not 

just as implications 

for policy in 

conclusion section; 

also 

commoditization of 

Internet) (13) 

consensus, critical internet theory, digital divide, framing theory, hegemony, 

knowledge society, network theory, news repair, participation, policy (software 

defaults),  political economy, public goods theory, social shaping of 

technology, theory of communicative action  

Privacy (8) communication privacy management, cultural relativism, diagrammatic theory 

of surveillance, institutional trust, privacy divide, privacy/private sphere, 

privacy, social exchange theory, sociology of risk, theory of privacy behavior  

Theory Framework (refering to specific theory) (16) 

Critiques (critiques, 

conceptual 

distinctions, 

recommendations, 

research agenda) (7) 

context of use, disciplinarity, domestication theory, parallel with old 

technologies/infrastructure development model, social capital, social 

identification/deindividuation model (SIDE), social information processing,  

technology clusters (product ecosystems, networks) 

Integrated 

Theory/Model (2) 

infrastructure vs media attributes, theory of digital communication 

Review (literature 

reviews, 

categorizations, 

codings) (7) 

access and equity, channel, communication processes, development model of 

communication research, globalization, information society, media attributes 

(multimedia, hypertextuality, packet switching, synchronicity, and 

interactivity), network theory, organizational structure, privacy, social context, 
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social interaction, social networks and community, social networks, source, 

technological determinism  
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E. Secondary Theories/Concepts in Communication-Related Internet Theory Social Science 

Articles, 2000-2009 

 

 access and equity, access, accessibility, action research, active audience, actor network 

theory, adaption, adaptive structuration theory, adolescent identity theories, aesthetics, 

affordances, alternative political movements, anonymity, anonymity/identity, antipublics, 

anxiety, apology, assurances, autonomy  

 Bahktin’s chronotope, biased assimilation theory, blogging, boundary-crossing, boundary-

spanning, Bourdieu language as logical system and as enacted practice  

 centrality, channel expansion, channel substitution, channel, charismatic authority, citizen 

engagement, civic engagement by youth, civic engagement, code as law or choice, cognitive 

dissonance theory, cognitive mediation model, collective action, collective unconscious, 

collectivism, collectivism/individualism, collectivist model, collectivity, coming out, 

common ground, common identity, common knowledge perspective, common mental 

geography model, commons, communality, communication infrastructure perspective, 

communication needs, communication processes, communication, communicative and 

structural categories of virtual team characteristics, communicative processes, 

communitarianism, community, community/social network analysis, comparative media use 

and social ties, computer anxiety, computer-mediated communication, computers as social 

actors, connectionism, consumer technology choice and skill, contact hypothesis, contextual 

age, contextual integrity, convergence, core ties, creative destructive, crisis communication, 

critical management studies, critical paradigm, critical theory, cues-filtered-out, cultivation 

theory, cultural capital, cultural differences, cultural differentiation, cultural studies, 

cybercultures, cybertiming, cyborg  

 dangers from Internet use, deficiency models, deficient self-regulation, deindividuation 

theory, deliberation media formats (media attributes or affordances) deliberative democracy, 

democratic citizenship, democratic potential, democratic society, democratization, 

depersonalization, deprivation theory, diaspora communities, diffusion of innovations, digital 

divide, digital media and theory of culture of under-determination, disclosure, discourse: “the 

language used in representing a given social practice from a particular angle”, discussing 

social networks, disruptive vs. sustaining innovations, distinctiveness, distributed valence 

model, domains of memory, domestication theory, domestication, dominant discourses of 

identity, double democratization, dramaturgical perspective, dystopian  

 economics of information, e-democracy, e-health, elaboration likelihood model, elaboration, 

Elias’s time as a social symbol, elite theory, empirical paradigm, environmental risk, 

expectancy value, expectation states theory,  

 face-saving, face-to-face vs. online, feminist analysis, filter model, first- and second-order 

effects, flaming, flextiming, flow, fractalization of public and private, frame expansion, 

framing, free marketplace of ideas, free riding, free speech, free-rider problem  

 gatekeeping, gender differences in self-presentation, gender hierarchies, gender, gender-role 

orientation, general will, genre theory, geographically-based communities, gestalt theory, gift 

economy, glocalization, group awareness, group polarization, group valence model  

 Habermasian public space, habitual behavior, hate groups, health literacy, home and school 

(distance education), homogeneity of discourse, homophily, human-computer interaction, 

humanities computing, hybridity of access spaces, hyperpersonal perspective, hyperpersonal, 

hypertext theory, hypertextuality: interactivity  
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 identity and language, identity work, identity workshop model, identity, imagined 

communities, impression formation, impression management, independent or interdependent 

self-construal, individualism collectivism, information richness/media richness, information 

society, information space model, information-seeking, institutional theory, instrumental vs. 

ludenic use, intellectual property, interactional cuing online, interactivity, intergenerational 

conflicts (parental control, adolescent autonomy, control of computer), Internet 

connectedness index (multi-dimensional extension of digital divide concept), Internet 

identity, Internet skills, Internet, interpersonal involvement, interpersonal trust, 

interpretive/cultural paradigm, intrinsic motivation, involvement  

 joint activities, journalism  

 knowledge gap  

 lack of social context cues, latent tie connectivity, Lefebvre’s spatial categories, legitimacy, 

levels of processing, liberal individualism, liberalization, liberalization, life satisfaction, 

linguistic analysis, literacy, low/high power distance, ludology, Luhmann’s communication 

process model  

 mapping, McGurk effect, McLuhan’s “the medium is the message”, media as meme theory, 

media attributes, media choice/selection theories, media circuit, media constancy theory, 

media dependency theory, media engagements, media equation, media fandom, media 

framing, media genres, media niche theory, media participation, media richness theory, 

media selection, media use, mediation, meta-theoretical approach, mindlessness, 

mobilization, model of participatory democracy, modeling behavior, modular excellence 

philosophy, mood management theory, multimedia, multiple media  

 national electoral cultures, nation-building, neo-Marxist theories of ideology, net activism, 

network analysis of text, network analysis, network logic, network relationships, network 

size, network theory (ties, preferential attachment), network theory, network, networked 

individualism, networks, new ties through online friendships, nonverbal cues, norms of 

reciprocity  

 older users, online communities, online community, online discussion forum design 

implications, online discussion groups, online health information, online parliamentary 

consultations, online political persona, online weak ties, open source software movement, 

opinion challenge avoidance, opinion leaders, opinion reinforcement seeking, optimistic 

(utopian) or pessimistic (dystopian), opt-out and proactive protection, organizational 

communication theory, organizational structure  

 packet switching, panopticism, Panopticon theories paradox of plenty (with massive 

information available, scarce resource is attention), parody, participation, participatory 

culture, perceived ability, perceived social risk, perception-based and features-based, 

persistent conversation, personal disclosure, personal empowerment, perspective-taking (part 

of social cognition), phenomenological analysis, philosophical pragmatism, plausible 

deniability, policy, political discourse, political economy of communication, political 

economy, political participation, political uses of Internet, political vs. civil society, 

pornography, positioning, positive and negative social impacts of Internet, positivity, 

possibly harmful Internet use, postmodern anxieties, post-structuralism, power relations, 

power, presence, presentation of self, priming, privacy as avoidance, privacy, 

privacy/surveillance, problematic Internet use, problematic use, process gains-losses, process 

vs. product innovations, proximity in interactions, pseudo-community, public accountability, 

public anxieties, public good, public self-awareness, public sphere, public/private  
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 queer theory  

 race, racism, radicals of presentation, real-world identity, reciprocity, reduced cues, reduced 

social cues, regulatory structure, reinforcement theory, relational maintenance, relationship 

development, relationship formation, relevance, repressed collective memory, resilience to 

risk, resource dependency, rhetoric of design, rich get richer (Matthew effect), rich-get-richer 

hypothesis, risk communication, risk-taking  

 schema theory, schemas, search engines, selective exposure, selective scanning, self-

categorization theory, self-disclosure, self-efficacy, self-esteem, self-identity, self-

preservation, self-regulation, semiotics of new media, sensation-seeking, sharing, shyness, 

SIDE model, significant ties, simulated identity, social action, social analysis/research (of 

online/Internet communication, community, and information, with particular coverage of 

access, individuals, groups, digital media, culture, role and process in e-organizations, and 

world development access, news and social issues, the role of individuals in communities, 

user-based studies, usage data, and blogs, women, and search policy), social and economic 

determinism, social and technical configuration, social anthropology, social anxiety, social 

capital, social capital economic capital (and technological capital), social cognitive theory, 

social compensation hypothesis, social connectedness (an individual’s relationship with the 

Internet, taking into consideration the breadth, depth, and the importance of individuals’ 

Internet experience), social connectivity vs. spatial connectivity, social construction of 

technology, social construction, social constructionism, social context cues, social contract, 

social control, social cues and cuelessness, social exchange theory, social exchange, social 

identification model of deindividuation effects, social identification perspective, social 

identity model of deindividuation effects, social identity theory, social identity-

deindividuation effects, social inequality, social influence (peer effects based on geography), 

social influence model, social influence theory, social information processing theory, social 

interaction, social justice, social motives, social movements, social network analysis, social 

network theories, social network theory, social network, social networking, social networks 

and community, social networks, social presence model, social presence, social psychology 

of communication, social responsibility, social roles, social science perspective, social 

shaping of technology, social space model, social support, social trust, sociology of scientific 

knowledge, sociology of work, sociotechnical ensembles, solidarity, source attribution, 

source, space of flows, spreading activation theory, status characteristics theory, Stroop 

effect, structural holes, structural isomorphism, structuration theory, subject of selective 

exposure theory, subjective norm, symbolic interactionism, synchronicity, Syntopia  

 task-technology fit, techno-deterministic perspective vs. voluntaristic/social deterministic 

perspective, technological determinism, technology acceptance model, textual bias, textual 

poaching, the triangle of social reality, thematic meta-analysis, theories for better 

understanding Internet use, theories of mass communication, theory of communicative 

action, theory of reasoned action, theory of social impact, time use and social relations and 

media use, transitive network structure, transmediation, trust, two-step flow  

 ubiquity, uncertainty reduction theory, uncertainty reduction, unified model of technology 

use, user agency, user control theory, user-generated content, uses and gratifications, utopian 

views of community, utopian,  

 virtual community, virtual or online community, virtual teams, virtual time  

 weak tie network theory, weak ties, webmetric analyses, website content analysis, website 

privacy seals Wittgenstein’s language games  
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 zero-sum game 

 


